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Advertising wants pixels
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Sergey Brin & Diane von Furstenberg

superpower fantasy



Digital 



!
technology on the face harms social interaction



Sergey Brin & Diane von Furstenberg

glasshole
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Are interfaces on the way to humanness?



Social robots
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Childlike features accelerate this



Can Neoteny motivate healthier eating?

AUTOM





Category confusion threatens our sense of self



Masahiro Mori

https://www.google.com/search?q=Masahiro+Mori&hl=en&safe=active&client=safari&rls=en&source=lnms&tbm=isch&sa=X&ei=4Cs9UYbOO4m1qAHnoIHgCg&ved=0CAoQ_AUoAQ&biw=1440&bih=780#imgrc=dJ7iQBrSeIH1jM%3A%3BuEPTBKLJQJCIHM%3Bhttp%253A%252F%252Fspectrum.ieee.org%252Fimg%252FMasahiro%252520Mori%252520Uncanny%252520Valley-1338919046064.png%3Bhttp%253A%252F%252Fspectrum.ieee.org%252Fautomaton%252Frobotics%252Fhumanoids%252Fan-uncanny-mind-masahiro-mori-on-the-uncanny-valley%3B600%3B512
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Mindstorms



Interactive Spaces
From Scribner 

Publication date 
5/13/14 

@DavidRose 

drose@media.mit.edu 

mailto:david.rose@mac.com


Ambient Umbrella



Teleportation shoes



Scribner 
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these stories run in our cultural bloodstream 

Objects that defy expectations:  

The flying carpet that transports us 

The invisibility cloak that hides us from danger 

The crystal ball that enables us to know the future 

The horn or whistle that summons help 

The spyglass through which we can see anything

Winged shoes 

Potion that heals 

Everlasting Gobstoppers



who is the fairest of them all?





Enchanted Objects are ordinary things,  
augmented, connected.



Anoto pen  
Records audio and time-stamps everything your write 

now a pen needs a cloud



Objects are avatars for services



ENCHANTED OBJECTS 







The desire to know...



A single pixel browser 



Orb



Fishing



Fishing



Fishing



Fishing



Pervasive is persuasive



Energy Joule encourages 20% energy conservation for  
Hydro One and others with a realtime, in-home display 



Public  
is even more persuasive





Bond’s Pen 
Dick tracy’s watch

Dick Tracy had FaceTime™



Watch builds the digital world directly into your skin
send your heartbeat as a bio-signal emoji 



Weasley’s clock















Tagg for the whereabouts of your best friend  





Active Card

Proverbial Wallets (MIT)





Enchanted Objects







This is what poor-adherence looks like... 
Each row is person, each column is a day. Red indicates a missed dose.

 Control group=71% of doses taken



Participants report that the phone interventions are useful (50% select top two boxes) 
Not a meaningful success factor nor a statistically significant indicator

This is what adherence looks like with GlowCaps

Over 95% of doses taken over 6 months











soofa Fashion first



Fashion first





Fashion first







CHRONA Deep Sleep Pillow
Low-frequency sound boosts restorative sleep
Get the effect of an 8-hour sleep, in only 6.5 hours

www.ultradia.co



Enchant the most common objects



HapiFork



Vessyl



Monetize the secondary effects of behavioral change









Ambient Bus Pole



Ambient Bus Pole



Frog Design



https://www.superpedestrian.com



Retrofit with existing infrastructure



OTA updates make smart furniture sustainable





IO Brush

MIT Media Lab



Guitar Hero



The Babolat Play Pure Drive sensor-packed racket and mobile device app



Reactive Ads 



bb

Wearable cameras automate life-logging

Life-logging



sped up 300x

cambridge july 10th copenhagen june 27

Life-logging



ditto.us.com

1.8 Billion photos are shared 
every day!

http://ditto.us.com


Title Text
Body Level One 
Body Level Two 

Body Level Three 
Body Level Four 
Body Level Five

Reading photos for 5000 brands, 1000 objects, 500 scenes





Title Text
Body Level One 
Body Level Two 

Body Level Three 
Body Level Four 
Body Level Five

NO SEARCHABLE TEXT
Jack Daniels Whiskey

NO SEARCHABLE TEXT
Monster 

NO SEARCHABLE TEXT
Band Aid/Hello Kitty

ditto.us.com

Brands are blind to these photos

http://ditto.us.com


See realtime matches from Twitter and Tumblr 
streamditto.com

1. Live Photos


4.

7. Influencers


http://streamditto.com


Hilton is blind to 97% of these photos



Amazon Trash Canz socialization

gamification

connection

personalization

storyification

ladder of enchantment

product                      

service                     

experience

Amazon Trash Can



Amazon Trash Can





enchanted systems



Reactive Ads 



dominating                      balanced                      

Balance Table



Balance Table

a table for meeting mindfulness

…with no memory



 ▪ Production (appearance, creation, multiplication) 

 ▪ Vanish (disappearance, obliteration) 

 ▪ Transposition (change in location) 

 ▪ Transformation (change in appearance, character or identity) 

 ▪ Penetration (one solid through another) 

 ▪ Restoration (making the destroyed whole) 

 ▪ Animation (movement imparted to the inanimate) 

 ▪ Anti-gravity (levitation and change in weight) 

 ▪ Attraction (mysterious adhesion) 

 ▪ Sympathetic Reaction (sympathetic response) 

 ▪ Invulnerability (injury-proof) 

 ▪ Physical Anomaly (contradictions, abnormalities, freaks) 

 ▪ Spectator Failure (magician's challenge) 

 ▪ Control (mind over the inanimate) 

 ▪ Identification (specific discovery) 

 ▪ Thought Reading (mental perception, mind reading) 

 ▪ Thought Transmission (thought projection and transference) 

 ▪ Prediction (foretelling the future) 

 ▪ Extrasensory Perception (unusual perception, other than mind) 

There are many effect classifications:

http://www.geniimagazine.com/magicpedia/Effect_Classification
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#1 Enchantment Must be Evident (pen)

#3 Make Wireless Connections Explicit (glowcap)

#4 Design Incremental Opt-in Services (glowcap)

#6 Avoid Storing Information (balance table)

#2 Obfuscate details with Ambient Displays (orb)

#5 Add More Levels to ‘Public’ (ditto)

ENCHANTMENT PRIVACY PRINCIPLES 
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Enchanted objects will make interfaces 
tangible, haptic, incidental, embedded, 

expressive & humanistic.
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Enchanted objects will change how we:  
1- understand information  
2- connect with others 
3- stay safe  
4- enjoy a long healthy life 
5- move effortlessly around the world 
6- play, learn and create 
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